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	摘要(中)	因智慧型手機與平板電腦的普及，再加上行動上網的便利，消費者持有著智慧型手持裝置的比例更是逐年提高，改變了消費者使用智慧型手持裝置的行為與生活型態，而智慧型手持裝置已成為民眾生活裡資訊與服務傳遞重要的媒介，這不僅改變民眾的生活型態，也將促使新的行動商務發展。這讓電子商務網站得更用心地思考該如何吸引消費者，以及如何進一步做好顧客經營以提高顧客忠誠度。


    在電子商務領域中推薦系統被廣泛的利用，推薦系統可以在三方面增進電子商務的銷售量，分別是讓瀏覽者成為購買者、提供交叉銷售及提升忠誠度。因此，本研究採用協同過濾式推薦系統，依據使用者在App中的瀏覽時間、瀏覽歷程與點選操作動作，透過評比機制取得使用者對各類別的喜好輪廓，再針對所推測出的使用者喜好類別，發送特定的通知 (Notification) 訊息，通知中提供更好的服務資訊或選出適合使用者的商品資訊加以推薦，藉此提高消費者滿意度並掌握其消費動向。本研究所計算出的使用者輪廓，其所發送的筆數較少且點閱率高，可達到較高的效益。
	摘要(英)	For the popularity of smartphones and tablet PCs, as well as the convenience of the mobile Internet, consumers who hold the proportion of smart handheld devices has increased annually, it changes the behavior and lifestyle of people using smart handheld devices. Therefore, the smart handheld devices have become the important medium for people to share the information and deliver the service, which not only changes the lifestyle of the people, but also accelerate the new mobile commerce development. E-commerce websites supplier must think how to attract consumers more carefully, and how to handle customers’ management to increase customer loyalty.


  E-commerce recommender system is widely applied in the E-commerce field, and the recommender system can promote e-commerce sales with three advantages respectively, which includes enabling browsers into buyers, cross-sell and enhance loyalty. Therefore, this study uses a collaborative filtering recommender system, on the basis of user browsing time in the App, browsing history and click to evaluate the user’s preferences by appraisal mechanism contour, and then send the notification message to the inferred user categories. The recommended notification with superior information or selected more proper product for the customers to reinforce their satisfaction and master the consumption trend. The customers’ data sent by the Institute calculated with less click through rate can achieve a higher efficiency.
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