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	摘要(中)	現代中小型企業資訊系統最常面臨的挑戰就是開發導入時間，隨著組織成長與環境變化，需要經常透過流程檢視來以加速企業運作，企業組織流程再造是一項大工程，不但影響單位廣，投入成本也很大。企業e化到一定程度後便會考慮建立行動化，企業行動化應用是一個將企業內部既有之應用程式轉換成行動裝置可以使用的應用程式，透過行動化，可以不修改企業現有的流程，加速流程進行。對企業員工來說，行動化企業應用是一種全新的應用模式，改變了員工對現有的使用習慣。透過由上而下的導入方式，確保過程順暢。此應用能夠解決傳統企業應用無法隨時隨地使用的限制，並且為企業帶來更多的效益。

本研究透過光學製造業個案公司在內部e化到一定程度後，在不影響使用者作業習慣前提之下，利用市面上常用的即時通訊平台〝企業微信〞為基礎，尋找可以降低開發成本之方法及提升導入速度之工具，且可實際導入企業應用行動化平台之解決方案，在實際參與導入的過程中做為此論文研究的基礎。
	摘要(英)	The most common challenge for modern small and medium-sized enterprise information systems is the development and implementation time. As organizations grow and the environment changes, they often need to be reviewed through processes to accelerate the operation of enterprises. Reorganization of enterprise organizational processes is a major project that not only affects a wide range of organizations, but also The cost of input is also great. After a certain degree of e-business has been established, it will consider establishing an activism. An enterprise mobilization application is an application that converts existing applications within a company into mobile devices that can be used by mobile devices. Through action, it is not necessary to modify the company′s existing processes. Accelerate the process. For enterprise employees, mobile enterprise applications are a new application model that changes employees′ existing usage habits. Through the top-down import method to ensure smooth process. This application can solve the limitations that traditional enterprise applications cannot use anytime, anywhere, and bring more benefits to the enterprise.

In this study, after the optical manufacturing case companies were internally e-defined to a certain extent, they could use the instant messaging platform commonly used in the market, WeChat, as a basis to find ways to reduce development costs without affecting the user’s operating habits. Accelerate the tool of importing speed, and can actually introduce the solution of the enterprise application action platform, and do the research foundation for this paper in the process of actually participating in the introduction.
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