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	摘要(中)	本研究主要在探討日本消費稅提高政策是否會對於國人出國觀光旅

遊的考量與安排會造成影響。日本政府通過發展旅遊業帶動地方經濟發展

已成為日本國內主要經濟發展的重要角色，根據日本政府觀光局官方網站

公布的數據，2018年7月，全世界赴日本觀光遊客人數再創歷史新高，統

計數字達到283.2萬人，比較2017年同期增長的比例約5.6%，就出國總人

次來觀察，除了在2008年以及2009年受金融風暴影響，略為下降0.15~0.2

左右，整體觀察在2012年到2018年國人出國總人次有逐年成長的趨勢，並

且針對2014年日本消費稅調整之財務政策實施，對於國人旅遊是否有顯著

之影響進行分析探討，畢竟旅遊觀光的消費考量為首要重點，而消費稅稅

率的調整對於旅遊行為的模式，是否會因此而進行改變整體分析。 

 

本研究將依交通部觀光局每年進行的「國人旅遊狀況調查公共版」資

料做為數據來源；將2012年、2013年的問卷調查資料設為政策前，2015年、

2016年、2017年、2018年問卷調查資料設為政策後，並利用差異中差異分

析法做為政策前後的差異分析，以及收集相關歷年國人旅遊行為相關統計

資料，經本研究實證結果發現，日本消費稅率從5% 提高為8%之調整，對

於國人到日本觀光旅遊的意願並無顯著之影響。
	摘要(英)	The purpose of this study is to explore whether Japan’s policy of increasing consumption tax affects how Taiwanese travelers assess and arrange their outbound trips. The Japanese government has played an important role in promoting the local economy by developing tourism. According to the data published on the official website of the Japan National Tourism Organization (JNTO), in July 2018, the number of foreign tourists to Japan reached a record high of 2.832 million, an increase of about 5.6% compared with the same period in 2017. However, on April 1, 2014, Japan raised the consumption tax rate from 5% to 8%. According to a survey on Taiwanese travelers, the average time of outbound trips made by Taiwanese in 10 years from 2006 to 2015 is about 0.3-0.6 per year. With regards to the total number of outbound tourists, except for two drops (about 0.15 – 0.2) occurred in 2008 and 2009 due to the financial crisis, and the overall trend shows a gradual increase of outbound tourists year on year. In 2015, 88% of Taiwanese outbound trips were made to other Asian regions, of which 33.7% were in Japan and 27.5% in mainland China, indicating that Taiwanese travelers’ preference for Japan. This study aims to compare the situations before and after the implementation of consumption tax increase policy in Japan in 2014, and explores whether Taiwanese travels were affected by this policy. Moreover, in the first half of 2015,  the exchange rate of NTD to JPY selling price dropped to below 0.25, and this study intends to discuss whether Taiwanese travelers were solely motivated to travel to Japan because of the exchange rate changes and whether Japan’s consumption tax increase policy has exerted some impacts as well.   The data source of this study is obtained from Tourism Bureau of the Ministry of Transportation and Communications (MOTC) (2015) and it was published in the public edition of the Survey on Citizens’ Travel Situation in 2014 (AG020014) and the public edition of the Survey on Citizens’ Travel Situation in 2015 (AG020015). This study constructs regression models on variables and uses the Difference in Difference (DID) method to compare the differences before and after the policy. Empirical findings of this study reveal that the increase of Japan’s consumption tax rate from 5% to 8% does not significantly 

influence Taiwanese travelers to go to Japan; by contrast, the continuous drops of JNY (exchange rate) exert relatively significant influence on  Taiwanese’ outbound trips to Japan.
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