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	摘要(中)	文化與創新是美學經濟的基礎，而客家元素是「客家」偶像劇與一般偶像劇不同的最大特色之一。換言之，「客家」偶像劇演繹現代年輕男女的客家生活故事，從客家文化的根源出發，以偶像劇的表現手法，連結現代客家的生活元素；劇情貼近現代客家的人、事、物、地、景等，透過其文化影響力，重新詮釋與建構現代客家的風格、時尚與美學結構。簡言之，本研究以美學經濟觀點探討「客家」偶像劇，期能增進吾人進一步瞭解其本質與特色，以及其對客家文化承傳的影響、創發與啟示。



	摘要(英)	Culture and innovation are foundations of the aesthetic economics. The biggest difference between Hakka trendy drama and general trendy dram is Hakka element. In other words, Hakka trendy drama demonstrates the life story of modern Hakka young men and women. Hakka trendy drama originates from Hakka culture and links the modern Hakka life element with the techniques and expression of trendy drama. The story is close to people, events, places and scenes in the modern Hakka culture. Through its cultural influences, reinterpretation and reconstruction of Hakka style, fashion and aesthetic structures. In brief, this research probes into Hakka trendy drama from the angle of aesthetic economics. The researcher hopes this study can help people further discover the essence and characteristics of Hakka trendy drama and understand how this type of drama can influence and inspire the continuation of Hakka culture.
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