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(1) SeEpi#eR (prior probability)
(2) 1&Ept#R (posterior probability)
(3) FfE1#E(oint probability)
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. A 58 B R M R 4T 5 & (revealed preference)? {a] &5 11 4l 14 {7 #F 3§ & (stated

preference) ? N 4Yp& A (web survey)iY 5 = (140 SurveyMonkey &) H
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. {AEE4E REE R (biological fallacy)AlsEH TR (atomistic fallacy)?F(|H F1&(=

LEPHETERFR RPN @2 AAIFEE(20 5)

. B4 2 BH B /N ER 2 P T 0& (least squares method) B8 £ A #8403 (maximum

likelihood method) 2 N2 ~ {5 BLDL R i IS4 - (20 43)

. SPSS AMOS 2 &saf#FE(20 43)

(1) EFFRFE(direct effect)

(2) 3R (mediation effect)

(3) EHEI% SR (moderation effect)

(4) FAEIP/ (moderated mediation) 5
(5) 1FEEfi(mediated moderation) 3y 5
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